
Multilingual	Access
To	Elections
Budget	Considerations



Two	Primary	Considerations

1. Translation	(direct	cost)

2. Space	(indirect	costs)	



SHARE	RESOURCES!		
No	need	to	start	from	scratch	when	other	elections	offices	

already	have	translated	materials.



1. Start	with	a	Style	Sheet	and	
Glossary	to	build	consistency	across	
products.	

2. Ask	about	lower	cost	for	proofing	 or	
translating	frequently	used	words.

3. Remember	that	bilingual	 staff	
members	may	not	have	the	writing	
skills	needed	for	professional	
translation.	



Adding	 a	second	language	will	
make	your	ballot	twice	as	long.	

That	affects:
• paper	cost
• postage	cost
• printing	costs	

(toner,	 maintenance)		
• warehouse	storage	space
• scanning	at	polling	places
• mail	ballot	processing	 	
• recounts



1. Adding	 languages	to	legal	notices	
requires	buying	 additional	publication	
space.

2. Creating	voter	information	 and	
marketing	materials	in	multiple	
languages	affects	design,	printing	 cost,	
and	space	needed	to	display	materials.



1. All	direct	mail	to	voters
2. Notices	to	voters	that	are	publically	posted	or	published	 (candidate	

withdrawal,	potentially	 ineligible	voters,	public	meeting	notices,	etc.)
3. Ballots	and	sample	ballots
4. Vote	By	Mail	envelopes	and	instructional	materials
5. ADA-compliant	ballot	marking	devices	(audio)
6. Voter	oath,	provisional	ballot	envelopes,	other	 forms	in	polling	places
7. Signs	 in	polling	 places
8. Informational	displays	in	the	community
9. Email	newsletters
10. Staff	in	offices	and	polling	 places
11. Website
12. Media	outreach



Examples



For	more	information:

Craig	Latimer
Hillsborough	County	Supervisor	of	Elections
clatimer@hcsoe.org
(813)	744-5900


